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Table 1 Sample demographic characteristics
N o SRR L)
il R it .
‘The proportion of
Statistical indicators and classification Frequency
total sample/ %
ezl ] 85 40. 09
Gender k4 127 59. 91
25 AT 79 37.26
S 26~35 48 22. 64
Age/ % 36~55 57 26. 89
56 DAk 28 13.21
INEE 4 1. 89
Ed51] i 25 11. 79
Education B 135 63. 68
KR L 43 22. 64
2 RUTF 45 21.23
FEEN DR
Farmily size/ A 3 79 37.26
amily size
4R 88 41.51
<6 000 52 24.53
HERBA 8 000~8 000 49 23.11
Monthly family income 8 000~10 000 53 25. 00
/7t 10 000~12 000 28 13.21
=12 000 30 14.15

2 KIESH
2.1 FESERSR

TEFEAT R 43 A 3R 28 4 B 2 B e X BiE Y
FEEASEHTRE. FERE—BAEENT—
FHMERY Cronbach's o 31,2318 Cronbach’s o 251
$7 0. 740, KT 0. 700, )8 T Rif5 B, R M3 B
LA RHAR 4k, SR FHAR R 1A 7 B X AR EE
DI I % e R R R B, 45 SRR I &I B AR 2
LR A 0.5 D b ULH Rl A 84T
2.2 HWFar

ik B 2 [A] I AH e, BIF 5T AR SR IR 140
Bk B B A B R 4R L AR 220 O R 3R L OGBRE
AR IMRE I E T EHEG I T NEE
R H e A ZM R, 453 R M Bartlett
{H=472.02,Sig. =0. 000; KMO {H =0.722>0. 5,3
AR AT T 7o aHUEBIE I Pr 2 AR AR
KT LFRERMN, 4 NE FERAF R T Bl 13
NP E R, B 2R 55. 39%6, B 4
AHEFXF 13 A0 B AR B HAT 55. 390 M i BeRE )
E2D. ANMHTFHEETHNELE &G LMK 2
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Table 2 Factor load after orthogonal rotation
HF WL B FERE BilFmkE
Factor Measured variables Load The contribution rate/ % The accumulative contribution rate/ %
M4 0.793
BT 1 Mg« R 0. 679
16.77 16. 77
Factor 1 Ms 3% 0. 595
My KA 0.422
Ms - B & 0. 755
HF2 Ms  RAR(FBO 0. 678
15.22 31. 99
Factor 2 My R 0.593
M : F R 0.566
My R 0.729
HF 3 "
Mo BEHER 0. 647 11.75 43.74
Factor 3
M - FERIAIE 0. 545
HF 4 Mz i 0. 807
11. 65 55. 39
Factor 4 Mis - g3 H1 45 0.727

P, 856 S0k & % WL % 4 AN Fr 4
FHE—HEBOT.
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Table 3 Market segmentation (clustering result) of Urumgi city fruit market
1 il g 4y 3
HF Hem AR =] 3] F{H BN
Factor Subdivision 1 Subdivision 2 Subdivision 3 F value Sig.
Safety type Visual type Taste type
HF1
0.437 0.171 —0.419 15. 470 0. 000
Factor 1
AT 2
0. 268 —1.028 0. 684 108. 963 0. 000
Factor 2
AT 3
0. 745 —0.076 —0. 758 67. 662 0. 000
Factor 3
AT 4
0. 371 —0. 462 0. 027 13.921 0. 000
Factor 4
=N
77 66 69 — —
Sample size
Bttt
The proportion of 36. 32 31.13 32.55 — —
sample size / %
x4 AEASTH LAOSGTTE=MES
Table 4 The frequency distribution of demographic variables in different market segments %
g ABGEiH TR B el R R 2 BN
ITtems Demographic variables Sample Safety type Visual type Taste type Sig.
PR = 40. 09 46. 81 36. 44 36.23
1.08 0. 185
Gender k4 59. 91 53.19 63. 56 63. 77
25 AT 37.26 25.97 54. 55 33.33
AE S 26~35 22. 64 24. 68 22.72 20. 29
17. 24 0. 000
Age/ ¥ 36~55 26. 89 35.06 18.18 26.09
56 DAk 13.21 14. 29 4.55 20. 29
Vi3 1.89 2.59 0. 00 2.90
25 Fa] 11.79 9. 09 12.12 14. 49
11. 23 0. 007
Education B 63. 68 54. 55 7121 66. 67
KERL L 22.64 33.77 16. 67 15. 94
2 RUTF 21. 23 29. 87 15.21 17.43
TR
3 37.26 24. 67 51. 47 37. 66 0. 98 0.613
Family size/ A
4 BUL 41.51 45. 46 33.32 44,91
<6 000 24.53 22.42 20.12 23.38
FEABA 8 000~~8 000 23.11 17.47 25.82 18.81
Monthly family 8 000~10 000 25.00 26.12 20.12 20. 32 25.21 0. 000
income/ JG 10 000~12 000 13.21 9.68 11.12 12.58
=12 000 14.15 24.31 22.82 24,91
A 41.04 40. 26 45. 45 37.68
W3E
ERT 32.55 25.97 31.82 40. 58 19.23 0. 000
Place of purchase
KEE 26. 42 33.77 22.72 21.74

FRIE B SRR R i ) DR/ X — 2 43 T 59H
HEFELIENRR, X—MomE LA 31 180K
W BE. VAERARBS AR B SO A W
ATE 6 000~8 000 TG, I 3 Hl 5 £ e #5175 8 T AR
RW.

Hormidy 3. MRINH . NRALH A
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Study on Market Segmentation of Fruits Consumer in Urumqi City

WANG Taixiang , WANG Teng
(Research Center for Agricultural Modernization,Shihezi University,Shihezi, Xinjiang 832000)

Abstract . Fruit market in China has entered into the buyer’s market period,and consumers’ interest demands are

being various day by day. It is necessary for fruit producers or marketers (or enterprises) to subdivide the

consumers in order to meet the targeted audiences’ expectations more effectively. Based on the survey data of

urban consumers of Urumgqi,this paper adopted factor analysis and cluster analysis to delineate the types of fruit

market. Cluster analysis indicated that the fruit consumption market can be divided into three types:taste type,

visual type and safety type. And the demographic characteristics and purchasing behavior characteristics on

different market segments were summarized in this paper. All of these analyses were designed to provide some

references for fruit producers or marketers(or enterprises) to make marketing strategies effectively.

Keywords : fruits;market segments; Urumgi
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