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Table 1 Account for investigation results of navel orange brands and geographic association degree
Y
EmH CEE i fn B fr H=f ]
Interpretations of
Questionsfor investigation ~ Category of investigation No. 1 No. 2 No. 3 . . .
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Note; Data derive from statistics of telephone investigation and intercept interview,
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Table 2 Comparison of EF coefficient between

‘Zigui navel orange’and‘Fengjie navel orange’
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Note: Data derive from Zigui navel orange network, China Fengjie net-
work, Chinese commerce network, China statistical yearbook , National bu-

reau of statistics official network.
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Brand Development Strategy of Characteristic Agricultural Products With
Geographical Indication Based on the Perspective of Resources Endowment

LIU Yanrong' ; SONG Jiankun?
(1. College of Animation and Communication, Qingdao Agricultural University, Qingdao, Shandong 266109; 2, College of
Horticulture, Qingdao Agricultural University, Qingdao, Shandong 266109)

Abstract; Characteristic agricultural products with geographical indication are the geographical
economic development pillar, the brand construction has been increasingly emphasized by the
practitioners and local government. Based on the perspective of resources endowment,combining with
the empirical analysis study of Zigui navel oranges, the brand improvement strategy of characteristic
agricultural products with geographical indication were explored in this research from natural ecology,
cultural history,industry and product resources.

Keywords: characteristic agricultural products; brand;resources endowment;geographical indication



