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SWOT Analysis and Development Strategy of Camping Tourism in
Langxiang Provincial Nature Reserve

YUAN Wei? ,ZHANG Jie! ,sWANG Kun? , HONG L ,CHEN X ,XIE Fu-chun®
(1. College of Wildlife Resources, Northeast Forestry University, Harbin, Heilongjiang 150040; 2. College of Horticulture, Northeast
Agricultural University, Harbin, Heilongjiang 150030)

Abstract: Camping tourism of Langxiang provincial nature reserve in Heilongjiang province was analyzed based on the
method of SWOT. The results showed that although there were some disadvantages and threats for camping tourism
development in Langxiang provincial nature reserve, but advantages and opportunities were obvious in general.
Development strategy for sustainable camping tourism was proposed based on the SWOT analysis. This research could
provide guidance for reasonable development and utilization of the camping tourism resources of Langxiang nature
reserve.
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